
                                                                                              
    

        

                                        P a g e  1 

PRESS RELEASE                                 
 

IndoAgri posts Rp360 billion (S$55 million1) for 3Q10 net 
profit, up 13.3% vs 2Q10  

  
 Consolidated revenue up 9.7% q-o-q to  Rp2.3 trillion (S$348 million1)  
 Plantation division achieved 10.6% q-o-q revenue growth on higher 

palm products sales  
 Gross profit increased 12.6% q-o-q on higher palm products sales  

 
SINGAPORE – 29 October 2010 – SGX Main board-listed IndoAgri (the “Group”), a major vertically 
integrated agribusiness group and manufacturer of leading brands of edible oils and fats in Indonesia, 
announced a positive set of results for 3Q10 with consolidated revenue and net profit up 9.7% and 
13.3% respectively compared to 2Q10.     

 
FINANCIAL HIGHLIGHTS 

 Rp ’billion 
 3Q10 2Q10 3Q10 vs. 

2Q10 9M10 9M09 9M10 vs 
9M09 

Revenue 2,298 2,095 9.7% 6,505 6,765 (3.8%) 
Gross Profit 862 766 12.6% 2,427 2,366 2.6% 
Gross Profit Margin 37.5% 36.6% 37.3% 35.0% 
EBITDA 2 683 616 11.0% 1,971 2,028 (2.8%) 
EBITDA Margin 29.7% 29.4% 30.3% 30.0% 
Foreign exchange gains 22 8 n/m 65 251 (74.0%) 
Gains arising from 
    changes in fair value 
    of biological assets 

- 20 - 20 593 n/m 

Profit From Operations 598 543 10.2% 1,754 2,619 (33.0%) 
Net Profit After Tax 360 318 13.3% 1,084 1,673 (35.2%) 
Attributable Net Profit 259 235 10.0% 804 1,239 (35.1%) 
EPS (fully diluted)   
– Rp/S$ cents 180 164 10.0% 559 861 (35.1%) 
   
n/m denotes not meaningful 

                                                 
1  Group’s functional currency is Indonesian Rupiah. Converted at exchange rate of Rp6,605 to S$1 for indicative reference only. 
2  Earnings before interests and tax expense, depreciation and amortisation, and gain/loss from changes in fair value of 

biological assets and foreign exchange gains. 
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The Group reported consolidated revenue increase of 9.7% q-o-q to Rp2.3 trillion (S$348 million) in 
3Q10 on higher sales volume of cooking oil and margarine, as well as higher palm kernel sales.  For 
9M10, consolidated revenue declined 4% against the same period last year on lower crude palm oil 
(CPO) sales.   
 
Gross profit for 3Q10 increased 12.6% q-o-q to Rp862 billion (S$131 million) on higher palm products 
sales.  The 9M10 gross profit was likewise higher by 2.6% vs. 9M09 on higher average selling prices of 
CPO, palm kernel and rubber, as well as higher sales volume of palm seeds.     

 
The Group’s 3Q10 net profit increased 13.3% q-o-q to Rp360 billion (S$55 million) from Rp318 billion 
(S$48 million) in 2Q10, mainly on higher gross profit as explained above.  On year-to-date basis, 9M10 
net profit came lower by 35.2% compared to the same period last year mainly due to a substantially 
lower biological assets gain (Rp20 billion in 9M10 vs. Rp593 billion in 9M09), and lower net foreign 
exchange gains. 
 
“The Group has delivered a satisfactory 3Q10 result with revenue and net profit up 9.7% and 
13.3% respectively compared to 2Q10.  Our CPO production has increased 19% from 169,000 MT 
2Q10 to 201,000 MT in 3Q10 as we enter the peak production season.” commented Mr Mark 
Wakeford, CEO and Executive Director. 

 
 

INDUSTRY OUTLOOK AND FUTURE PLANS 
. 
International CPO prices continued to stay firm with an average of US$825 per tonne (CIF Rotterdam) 
in 9M2010, against an average of US$683 per tonne for the full year 2009.  This price increase was 
driven by tighter palm oil supply from the major palm producing countries (i.e. Malaysia and Indonesia); 
and potentially tighter-than-expected global vegetable oil supply and inventories arising from the 
adverse weather conditions.   
 
Mr Wakeford added, “We expect the demand outlook for palm oil to remain positive in 2011 with 
the improving global economic climate, supported by robust consumption growth from India, 
China and other emerging Asian economies, and coupled with stronger demand for biodiesel 
driven by government mandates in Europe, Brazil and Argentina.   
 
Looking ahead, we expect the Indonesian economy to remain upbeat.  The demand for palm oil 
products, and domestic consumption patterns supported by the population growth in Indonesia, 
will remain relatively resilient in the short to medium term.” 
 
 
 
 

 
---The End --- 
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ABOUT INDOAGRI 
 
Indofood Agri Resources Ltd. (“IndoAgri”) is a vertically integrated agribusiness group with principal 
business operations that range from research and development, breeding and cultivation of oil palms, to 
the milling and refining of crude palm oil, and the marketing and distribution of cooking oil, margarine, 
shortening and other derivative products. The Group also engages in the cultivation of other crops such 
as rubber, sugar cane, cocoa and tea.   

           
As of 30 September 2010, IndoAgri owns 232,650 hectares of plantations spread throughout Indonesia  
Of which, 196,455 hectares and 21,699 hectares are planted with oil palm and rubber, respectively. In 
addition, IndoAgri also has 14,496 hectares of other crops such as sugar cane, cocoa, tea and coconut.  
 
For more information please visit our website at: www.indofoodagri.com  
 

 


